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What's UX

Everything from
oroduct’s look and feel

to how it responds when
users interact with it,

to the way it fits into
people’s daily lives.




<N

Jesse James Garrett

Flements of UX

Web as software interface | Web as hypertext system
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UX Layers

Visual design

Content & terminology

Detailed interactions & Ul design patterns
Information architecture & global navigation
Functionality

User audience




UX Roles

Visual Designer
Copy Writer/Content Writer
Interaction Designer, Ul Designer

Information Architect

User Researcher




User-Centered vs. Value-Centered Design

uSers

value

company

Value-centered design starts a story
about an ideal interaction between
an individual and an organization and

the benefits each realizes from that
Interaction.



Gathering Requirements

Design Research

Observation, User interviews
Surveys, Analytics data
Heuristics evaluation
Content inventory

Competitive analysis

Product Scoping

Product strategy
Business requirements
Functional requirements

SEO requirements (for web)

Technical constrains




As a UX Designer | need to know...

Application Goals

Most business models have
focused on self interest instead
of user experience.

TIM COOK



As a UX Designer | need to know...

Target Audience

Design for somebody,

alienate nobody.
PAUL BOAG



User Personas

Merchant (first time user)

Key Characteristics

37 years old

Married with two kids, lives in Munich, Germany.
Affiliate Marketing expert working in retail sec-
tor (what ts a typlcal job title?) for indepandent,
privately nun comparny

4 peoipla in the compamy

Has 4 years expariance in the industry, 2 years
in currant robe

He has a degres in Marketing from University
Current salary is £38,000

Manthily earning from Affiliate Marketing is ¥

Claudia

“This year we're looking to double our sales, we had a dis-
appointing year last year and currently we’re looking to find
a Network to help us find more suitable affiliates.”

Background

Was recommanded by a business aquitance to take a look atl what Webgains offer to Affiliates on thair network

Has same basic HTML conding knowledge nad sort of understands what CSS does. Needs to knaw mong about
exactly how cookies work but gets the basic ided of tharm.

Hasg been using his iPhone for the last two years waiting to upgrade when the iPhane 435 when it comes oul. Uses if
a ol each day, al work and in |eisune time,

Has heard only good things about Webgains but wants to make up his own mind so needs to chack the website to
fully understand how joining Webgains network would benefit his business.

Claudia works in the company office in the middle of town. The company has 200 employees throughout Euope
and our eventually look (o expand globally. Sha enjoys most of her work duties and is vary thorough in her approach
to matters of business. She s a very busy person and so doesn’t tend to have too much time to spare. She appraci-
ates 1 when information is easaily aailable rather than requiding mone effort and time,

Goals Frustrations
Wants to work with Merchanis (Advertizers) that offer: Mot offering encugh statistics
goocd commission level, high conversion rate, details on Servica doesn't feel very parsanal
cookie period, high lavel of transparency, good data- Don't feel like we ane improving
feed quality, various incentives and competitions, Communication can seem a litthe skow
Lack of help in connectin us with Suitable merchants
Is looking for an Affiliate Metwark that offers: reliable Mo help in secuning non-cpa deals
tracking, impressive variety of merchants (adverlisers)
and refiable frequent payments. Questions
Duestions over WG



Willing adopters

User Types

Mainstreamers

Simple and
Usable

weh, mobile, and interaction design

Giles Colborne

Hew
Riders | voices Thar marTers




Complex Applications User Types

Domain Experts Enthusiasts
do complex problem-solving are extremely knowledgeable
at work about a subject outside their
profession

AW [ 7]




As a UX Designer | need to know...

Content and Data

Content is king!
BILL GATES



As a UX Designer | need to know...

Context of Use

It content is king,

context must be the kingdom.
ERIC REISS



Multi-Device Usage Examples
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Coherence Syncronization Screen sharing

Device shifting Complementarity Simultaneity
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As a UX Designer | need to know...

eeeee T-Mobile & 2:38 PM 7 100% .
| n p Ut to O | S “Cortana, get me today’s
movie times”
= Mouse
Who’s Cortana?
. Keyboa rd “Oops | meant Siri”
= \/oice
Who is Cortana?
= Stylus
= Touch “Please get me the mo\?eF t;mei
" Remote ContrOI Maybe you should ask
. iICortana for the movie times
= Joystick

= Other technologies

©)



As a UX Designer | need to know...

Functional Requirements

The behavior you need to build into the
software to meet user’s needs.

=" Happy path
= Alternative paths
= Exceptions
= Edge cases

n Web Presence, Busingss Services «

© Delete  Cone  Comvertio.

NOT STARTED

VA& implament CredsCard Brablam

£hange my billing/snipping aodresses
through My ACCount, 63 That | receve my
inrvoices ot the right address, if it gets

o @

Mare " meseniis B =53 e o
status: Mot Started, . v % AddFRer Son By B riority « Rows: No rows v - Columns: SU
IN PROGRESS 7 @& READY FOR TEST 15 @ IN TESTING 1.
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UX Design Output

Information architecture
Sitemaps
Taxonomies

Content inventories

filter by topic

filter by tag
Telerik Blogs

drill down to blog post

filter by autor
What is a hybrid mobile app Michael Crump Cor
How fo merge assemblies : :
into WPF application Todd Anglm reporfing
HOMEPAGE MAIN+SIBLINGS HUB GENERIC  HUB SPECIFIC SECONDARY PAGE
R NativeScript Secolnd Preview grid
: : L Version Release
o e e s =R
aspnet-ajax
Product main -
OE, Corticon, Free trials Trainings Decumentation D:::hm:s:: :
follpase Telerik news
Product .

pstadiet o o Kendo Ul
featured topics,
not part ofthe
‘main navigation

i Developer Network
sales+Thank
you page




UX Design Output

form

Buy Telerik Pl

oI Upgrade

Cancel

Are you logged?

YES

Do you have
Telerik Platform
atcount (owner)?

YES

Do you have a paid
Telerik Platform account
(owner) for this email?

YES

Do you have multiple
paid Telerik Platform
accounts (owner) for this
email?

YES

|
Select account

Log in to Telerik Platform

NO

You are about to start
30-day trial
NO

|
Upgrade subscription

NO EEEN

Overview

vo —

Select

|
Seats

Shopping cart



UX Design Output

Telerik Platform

App Marketplace

Get a head start and deliver exceptional experiences, faster, with pre-built app templates.

FEATURED AP

Purchase Order

+

B2E Applications

archase Order Plant Maintenance Purchase Requisite

TELERIK PLATFORM APP MARKETPLACE

B2E Applications

Purchase Order % S o bymuicy :

Contact Us to Get Application

First name

Last nam

Company

Purchase Order

®



& Overview

& seats

& Data plans

™ Upgrade edition

= Billing

UX Design Output

Subscription

Subscription overview

ER

Elina Racholova | elina.racholc

Backend Services Small Data Plan

1GB Database

5GB File storage

25GB Bandwidth / month
2,000,000 Push notifications / month

Analytics Starter Data Plan

100 Concurrent devices

& Overview
& seats

& Data plans

B3 willing

£ Manage

£ Manage

Upgrade edition

Upgrade your subscription

Telerik Platform
Developer

& Core Platform

[ Hybrid ut

£ Limited web support

Monthly Annual

L " e

Telerik Platform Telerik Platform

Business Enterprise

Telerik Platform
Professional

4t Servs Lol Agrotemans.

O mybrid & Native Ul [ weh, Hybrid & Native Ul

£ Unlimited web support £ Unlimited web support



UX Design Output

Components > Dialogs vmware

Get Started Style Guide

Alerts with title bars wa4dlzio

Web Patterns

Use alerts with fille bars sparingly. They are

appropriate only for high-risk situstions, such a8

potential loss of data or connectivity, of extra charges.

If & title is required

Use a clear question or statement with an
explanation in the content area. For example,

"Erase USB storage?”

Awaid apologies and ambigueus statements or
questions. For example, dos't use "Waming!” or

“Ate you sure?”

A user should be abla 1o skip the content completely
and still have 3 clear idea of what choices are availshle

baged on the title and the text of the action buttons

Use Google's location
service?

Let Google help apps determine
location. This r s sending
anonymous location data to
Google, & when no apps are
running

DISAGREE AGREE

dlalog pozes an ambiquous question and i

Are you sure?

You'll lose all photos and media!

CANCEL ERASE

s uncheat

Common Cortrols
Auto Complete
Buttons

Calendar Date Picker
Chackbox

Combo Box
Dropdown Selector
Radio Buttons

Slider

Text Fleld

Data Dizplay

Accordion Contalnars
Carousel - Bottom Rall 1
Carousel - Bottom Rall 2
Carousel - Hero
Content Rating

Empty State

Form Elements & Structure
Form Templates

Form Validation

Header Inline Editing
Iniine Editing

Pagination

Tool Tip

Messaging

Password Strength
Product Alerts

System Alens

Onbearding

Bullons

A Command Button is a control
that when clicked causes an
application to...

LT
I

Table Drag & Drop
Table Drag and Drop allows the
data row, or rows to be

manually moved from one..

Upaates: 7 ma

| Checked
Unchecked

¥| Checked Dis

Ch
Chackbox control allows the
user to select from
non-mutually-exclusive
choices..

Updated: 3
[e—— —
==m
= z
1 ~
L}
Slider

A slider allows the user to
choose a value within a fixed
range by draging a...

[SSpe——— S

Wizard Progress Bar

The Wizard Progress Bar can
set expectations for process
length, provide a...

Carousel - Bollom Rail 1
Enables a user o visually
browse through a sel of
products which include image...

WeRks 5o



Usefulness vs. Usability




Usefulness vs. Usability

Visual design

Content & terminology

Detailed interactions & Ul design patterns
Information architecture & global navigation
Functionality

User audience




Mental Model vs. Concept Model




Learning Curve

Difficulty Difficulty

/

Proficiency Proficiency



Interaction cost

" The sum of efforts — mental and
physical — that the users must deploy
in interacting with a site in order to
reach their goals.

" Direct measure of usability — the lower
the cost, the more usable the app is.

d|

data

data direct

}@.



Measuring D

J€PROGRESS

PRODUCTS & SOLUTIONS RESOURCES PARTNERS

PRODLUCTS & SOLUTIONS

Define UX Metrics

esign Success

SUPPORT & SERVICES

Company Info | Wordwide =] conTacTUS

COMMUNITY [a]

Web \pp ploy Toals
Rollbase Modulus Talerik DavCraft
Opentdge Platform as a Service

Business Rules Management
Mobile Application Cortican
Development

Telarlk Plarfarm Data Preparation

Easyl

ALM & Testing
Telerik TaamPulsa
Telerlk Tast Studio

= Set goals of the project

Dota Connectivity
DataDirect
Datalirect Connect
Datalirect Cloud
Data Integretion Suite

= |dentify proper metrics

CMS & Digital Customer

Expericnee
Sitefinity Content
Manags Systam

Sitafinity Digltal Expariance
Claud

= Fstablish baseline
» Quantify targets

LOGIN GLOBAL SITES

€ PROGRESS

PRODUCTS & SOLUTIONS ~ FREE TRIALS SUPPORT & LEARNING ~ COMMUNITY

TESTING & ALM

Telerik Test Studio

APPLICATION DEVELDPMENT &
DEPLOYMENT PLATFORMS

DATA CONNECTIVITY

DataDirect Connectors
Telerik Platform
Telerik TeamPulse
Modulus

OpenEdge
CMS & DIGITAL EXPERIENCE
Sitefinity CMS

Sitefinity Digital Experience
Cloud

J SRU 5
Rollbase BUSINESS RULES MANAGEMENT

Corticon

UI DEVELOPMENT TODLS
Telerik DevCraft

PARTNERS

[Pans]

Pragrass Pacific

1-800-477-6473

COMPANY

WHAT'S NEW
Meet OpenEdge 11.6
+ Mobility

Rules Without Limits
Corticon 5.5

57 GCONTACTUS

A, 800-477-6473

CONTACT SALES

(), SEARCH




Measuring Design Success

Usability Testing

Nothing ruins a great Ul
like people using it.
AN LURIE



Measuring Design Success

Usability Testing Metrics

" Time on task

= Time to content

= Back button clicks, pogo-sticking

= Task completion

= Errors

= Discrepancy between mental and
conceptual model

= Number of clicks is not a usability
metric

/ MO

That's not how

| You're supposed 4
w ugﬁym
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Thank You!

elinara@outlook.com

Elina Racholova, Senior UX Designer, Telerik
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